
aCCEi\Jr-:D
r~ii'- ./ _i • -

& ASSOCIATES, PC.
;,lo~~~'_ .... : . •. : ••':".~•.I~ .... ' .-.•••• : ... ~~.::o.:-' .• "•..,.....-..... '._.;',. ,".ro-' , ...-" •.. ..:.... ~ ... -,' ..

S. ANlos. CPA. AlA
C. Jorr/4". CPA
J. Brrngi. CPA. AlA.
C. FolJmA. CPA

Awrit4"lruritwu ojCPA's
Priwyec.l'rtuNtStai_
Ti1ZDMsiIltl
Aris.oll4 S«id;y oJCP.~·s

'APR 261996

April 24, 1996

Delivered by band

Mr. William F. Caton
Acting Secretai)'
Federal Communications Commission
2000 M Street NW
Washington, D.C. 20006

Re: Applications of TelQUl!.St Ventures, L.L.C. for authority to establish earth stations for
operation with Canadian DBS sateUiJes, File Nos. 758-DSE-PL-96 and 759-DSE-L-96

Dear Mr. Caton:

I am writing in support of an application by TelQuest Ventures, LLC. to provide
satellite video programming services to small business competitors in the cable
marketplace. Allowing a company like TelQuest to enter the market benefits small
business owner like myself and follows the competitive mandate set out by the
Telecommunications Act of 1996.

Last summer, nearly 2,000 small business owners including myself met at the White
House to highlight the key issues for small businesses. One of our top priorities was
communications reforms that increased competition. Now that reform legislation has
passed, I am encouraged to see companies like TelQuest entering markets and providing
additional competition.

TelQuest's entrance into the market.is a double win for small businesses. Fust, I always
cheer when an entrepreneurial venture challenges the dominance of laIger companies.
TelQuest's attempt to enter the market is a strong indication that the satellite 1V
market isntt for established names only.



Second, and equally important, TelQuest's business model allows smaller, independent
semoe providers to thrive in a competitive environment without becoming an affiliate of
a larger cable company. Independent providers need access to digital, national
programming in order to match larger companies in channel capacity and price, without
giving up their unique local programming.

Satellite television programming is a market with· tremendous potential for small
business. Approving TelQuest's application means more opportunities for small and
growing businesses in this critical field.

Sincerely,

Sandra A Abalos
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April 26, 1996

Mr. William F. Caton
Acting Secretary
Federal Communications Conunission
2000 M Street, NW
W~mn~on, D.C. 20006

Dear Mr. Caton:

RECEIVED

rAPR 26 1996

FEDERAL COMMUNICATIONS COMMISSION
OffiCE OF SECRETARY

Re: Applications ofTe/Quest Ventures, L.L.C. fOT DUthoriry to establish earth stations for
operation with Canadian DBS sateUites, File Nos. 758-DSE-P/L-96 and 759-DSE-L-96

As a member of the White House Conference on Small Business, I helped defme the goals and
priorities of America's small businesses at l~t summer's conference. One of the highest priorities
we set was increased competition in the communications industry.

The first major step toward meeting that priority was the passage of the Telecommunications Act of
1995, a piece of legislation the Conference strongly supported. The next step is seeing the intent of
the legislation through and giving more companies a chance to compete in the communications
industry.

I believe that TelQuest, as an entrepreneurial venture, will help level the playing field for smaller
service providers. This kind of competition is exactly what the Act was intended to promote and
precisely the sort of initiative the Conference hoped for when it endorsed passage of the legislation.

The entrance of companies like TelQuest into the video programming market will help ensure small
businesses are able to compete effectively. With TelQuest in the market, smaller companies will be .
able to offer the same services as the large cable companies and at competitive prices. Independent
cable companies will have access to affordable national programming without folding into one of
the large cable conglomerates.

Keeping small businesses competitive in the market bas benefits for the consumer as well. More
competition means consumers have more choices, forcing prices down.

I support TelQuest's application with the FCC and hope that more companies will follow
TelQuest's lead in developing business models that allow for more participation by small
businesses.

Sincerely,

Lynne Behnfield
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Delivered by Hand

Mr. William F. Caton
Acting Secretary
Federal Communications Commission
2000 MStreet NW
Washington, DC 20006

Dear Mr. Caton:

'APR 26 1996
-

FEDERAL COfAMUfllCATIONS COMMISS1CfJ
OffiCE OF SECRETARY

Re: Applications ofTelQuest Ventures, LL.C. for authority to establish earth stations for operation with
Canadian DBS satellites. File Nos. 758-DSE-PJL..96 and 759-DSE-L-96

As a member ofthe White House Conference on Small Business, I be1ped define the goals and priorities
ofAmerica's small businesses at last summer's conference. One of the highest priorities we set was
increased competition in the communicatioDS indDStIy.

The first major step toward meeting that priority l\'3S the passage ofthe Telecommunications Act of 1995,
a piece of legislation the Conference strongly supported. The next step is seeing the intent ofthe
legislation through and giving more companies a chance to compete in the communications iudUSUy.

I believe that TelQuest, as an entrepreneurial \oentu.re. \\-ill help level the playing field for smaller service
providers. This kind ofcompetition is exactly ""bat the Act was intended to promote and precisel;' the sort
of initiative the Conference hoped for 'When it endorsed passage of the legislation.

The entrance ofcompanies like TelQuest into the video programming DWket Vrill help ensure small .­
businesses are able to compete effectively. With TelQuest in the marltet, smaller companies will be able to
offer the same services as the large companies - and at competitive prices. Independent cable companies
\\i11 have access to affordable national programming without folding into one ofthe large cable
conglomerates.

Keeping small businesses competitive in the market has benefits for consumers as ",ill. More oompetition
means consumers ha\-e more choices, forcing prices down.

I support TelQuest', application with the FCC and hope that more mmpanjes "ill fonow TdQucst's lead
in developing business models that allowfor more participation by small businesses.

Sincerely,

~~
Carol}'D W. Stephens
President
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Mr. WilliImF. eaton
ActiD& Secretaxy.
Fed«31 Commmrieations CQmmissiou

2000 MS1rcet,NW
WuhiDgtDn, D.C. 20006

Dear Mr. Caton:

Aprl126,1996

RECEIVED

'-APR 26 1996

FEDERAL COMMUfJICATIONS COMMISSIO"
OffiCE OF SECRETARY IV

JA: ApplktzMnr o/r.IQuur YIMnJ. LLC/or IlIIt1sorlty 10 ulG1Jlish ""til stations/o,
""ration with C,matJkm DBS ItlldIJUl, FlU Nos. 7SB-!JSE.PfL.96 and 159-DSE-L-96

AJ amcmbet ofthe White House~ em Small Bnsinets, Ibc1pccI define the
eoaIs and priorities ofAmerica'. small buIiDeaes It last summer'. CIODfm:Dcc. ODe of
1he highest priorities we 5et was fDaascd competition in the communlcations industry.

The first major stq) toward meeting that priority was the passage of1he
Te1ecom municstioas Actof I99S, apiece ofJegis1fttion the CaDfcrcacc strongly
supj)O~ The DCXt step is rccing the intent o(tbe !tgisJ·tiM through aDd givins more
companies a chan.ce to compete inme mmmDnic:atioDS industry.

I believe that TclQuest, IS an cattepreneurlaI vemme, will help Jevel tha: playing field for
smaller semce providers. This kind ofcompetition is exactly what the Ad. was intended
to promote and precisely the: IOrtofinitiative the Confe:enee hoped for when it endorsed
passage of'tbe leaislation.

.The entrance ofcompanies likeTdQucst into 1be video programming m.cket willhdp
ensure small businesses 1ft able 10 compete effectively. W"nhTe1Q=st iD the mRbt.
sma11= ccmpames will be able to o!'cr the same xMCCS as the1arp cable companies ­
and atco~tiveprices. IndlpendCnl cable companic3 will h&vc access to affordable
ZlltioDAlpropmming whhout fo1dizII iDto ODe of1hc1arFcable~.

XeepiD& smaIl busiDesse. ~mpetitive m1bemarbtl2as bezJe1itJ for~ u well
More competition mew consumershave men choIces. fMdDI prices down.

Isupport TelQucst's applicdon \With the FCC IDC! hope that more companies will foUow
Tc1Qucst's lead in~opiDg bushless models that.now Cor more pcticipati011brmWl
businesses .4
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April24J 1996

Mr. WilliamF. Caton
Actin& Seaetazy
Federal CommUDiutions Commission
2000 MStreet, N.W.
Wmingto11, D.C. 20006

RE: 758-DSE-P/L-96 aad 'S9-DSE-W6

RECE\VED

.APR 2 6-1996

Dear Mr. Caton:

I am writinl to support an application filed by TelQucst Ventures, L.L.C. fot a 1keDse to
provide subscription television xrvice.

The satellite television market is a critical cutting edge field. As the market matures aDd
c:hmges in accor<1azKe with new{cgi$lation and regulations, it is imperative dJ&t small
businesJcs have aD opportmIity to coznp=.

AM ewninin& TclQum's business plan. I am confident that its entrmee into the mad;et
will =hmcc small huaincucs opportunity to compete. A host ofcompanies - from
existin& and new wireline and wireless cable providers, to phone companies end utilities •
• now have clearance to =_ the .ubscription ~levisiOD market. TdQuest wiD give these
new players a way to compete wi1h the e$tIbllshed industry leaders.

As asmall business owner, I know the requhemeQtS for JtBrtinI abusiness: reasoaable
start-up costs. higlMauality products and annpctitivc prfdn: 5C~u1cs. lhls is espedally
we ina business as Iisky as sste1lite television. Par1DmDs with a company that em
!educc the start-up costa aDd deliVCl' quality programmfnlll affordabl, prices Is one of
the only way local providers can grow ed new providers caD get SW1e4, TelQuest is one
such company.

High-tech industries move qui,kly and leave small windows ofoppotNnit)'. I uric the
FCC to~tTc:1Quest'. applicCoJl IDd pv. small busiDesses an opportUnity to
compete.

RcspectfWly submitted,

;9)'ad>~ h'lo~

Voice-TelofMkhigan • 31033 Schoo!craft Road • livonia. Michigan 48150 • 313/458-5110. fax:313/458-2B35
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'APR 26 1996
April 24, 1996

Mr. William P. Caton
Acting Secretary
Federal Communications Commission
2000 M Street, NW
Washington, D.C. 20006

Dear Mr. Caton:

FEDERAl. COW.~:.MC4no.~S COM11.lSSlON
arm OF se:CR;iI.HY

RE: Application ofTelQuest Ventures, L.L.C. for authority to establish earth stationsfor
operation with Canadian DBS satellites, File Nos. 758-DSE-PIL-96 and 759-DSE-L-96

I am writing on behalfofTelQuest, an energetic, start-up telecommunications finn that typifies
the American entrepreneurial spirit. Unfortunately, this remarkable young company has run up
against a typical obstacle -- opposition from monolithic, long-established cable corporation and
·future competitor.

TelQuest has applied to the FCC for an uplink license for its earth stations. That license win
enable TelQuest to provide competitive Direct Broadcast Satellite service and programming,
lowering the threshold for market entry by smaller, independent companies. The start-up costs to
these finns would be modest and in return they would receive a broad array ofhigh quality
programming. In other words, TelQuest would let the little guys compete.

Which is why the big guys are opposing the TelQuest license so aggressively.

As a small business owner. I sympathize with the expensive David and Goliath battle TelQuest is
being forced to fight. This fight is unnecessary. TelQuest is a good company with a worthy
product that would benefit consumers as well as our economy. Depriving this company ofa
license is ofno benefit to anyone except the cable giants.

Most ofthe great communications inventions ofour time were created in the garages and .
workshops ofbright, young entrepreneurs. I urge you to give TelQuest a fighting chance to join
those ranks by approving their application for license.
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1464 Gamer Station Blvd., Suite 144

Raleigh. NC 27603-3634

(919) 639·2218 Fax (919) 639-8635

V~(919)S17-2509

Mr. William F. Caton
Acting Secl'etaIy
Federal Communications Commission
2000 M Street, NW
Washington, D.C. 20006

April 26, 1996
Delivered by hand RECEIVED

rAPR 26 1996

Re: Applications olTe/Quest Ventures, LLC.lor authority /0 establish earth stationslor operation with
Canadian DBSsatel/ites, File Nos. 758-DSE-PIL-96 and 759-DSE-L-96

Dear Mr. Caton:

I am writing in support ofan application by TelQuest Ventures. L.L.C. to provide satellite video
programming services to small business compctit9rs in the cable marketplace. Allowing a company like
TelQuest to enter the market benefits small business ownelS like myselfand follows the competitive
mandate set out by the Telecommunications Act of 1996.

Last summer, nearly 2,000 small business owners, including myself, met at the White House to highlight
the key issues for small business. One ofour top priorities W15 communication reforms that increased
competition. Now that reform legislation bas passed, I am encouraged to sec companies like TclQucst
enter markets and pro,iding additional competition.

Te1Quest's entrance into the market is a double "in for small businesses. First, I always cheer when an
entrepreneurial venture challenges the cominance of larger companies. TelQuest's attempt to eDter the
market is a strong indication that the satellite TV market isn't for established names only.

Second, and equally important, TelQucst's business model allows smaller, independent service providers
to thrive in a competitive environment \\ithout becoming an affiliate ofa larger cable company.
Independent pJ'O\iders need access to digital, national programming in order to match larger companies in
channel capacit).. and price. v.ithout giving up their unique local programming.

Satellite te1e..ision programming is a market with tremendous potential for small business Approving
TelQuest's application means more opportunities for small and growing businesses in this critical field.

r~~
-:iUcc1M.. \J...~r

Deirdre L Jersey \..
Principal

DU:ls
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April 24, 1996

Mr. William F. Canton
Acting Secretary
Federal Communications Commission
2000 M Street, NW
Washington, D.C. 20006

RE: Appllclltlons of relQuest Ventures, L.L.C. for authority to esmb/lsh earth mt/ons for
opef7ltion with Cllnlldisn DBS sstellltes, File Nos. 758·DSE·PIL·96 lind 769·DSE·L·96

Dear Mr. Canton:

I am writing in support of an application by TelQuest Ventures, L.L.C. to provide satellite video
programming services to small business competitors in the cable marketplace. Allowing a
company like TelQuest to enter the market benefits a small business owner like myself and
follows the competitive mandate set out by the Telecommunications Act of 1996.

Last summer, nearfy 2,000 small business owners including mysetf met at the White House to
highlight the key Issues for small businesses. One of our top priorities was communications
reforms that increased competition. Now that reform legislation has passed, I am encouraged
to see companies like TelQuest entering markets and providing additional competition.

TelQuest's entrance into the market is a double win for small businesses. First, I always cheer
when an entrepreneurial venture chatlenges the dominance of larger companies. TelQuest's
attempt to enter the market is a strong indication that the satellite TV market isn't for established
names only.

Second, and equally important, TelQuest's business model allows smaller, independent service
prOViders to thrive in a competitive environment without becoming an affifiate of a larger cable
company. Independent providers need access to digital, national programming In order to match
larger companies In channel capacity and price, without giving up their unique local programming.

Satellite television programming is a market with tremendous potential for small business.
Approving TelQuest's application means more opportunities for small and growing businesses in
this critical field.

Vivian L. Shimoyama
President

1219 MORNIN~SJDE DRIVE. MANHATTAN BEACH. CAUFORNfA 90266
TEl:310} 545·5375. FAX (310) 545·0574



Stella Black
Real Property Consultants, Inc.

134 North LaSalle Street, Suite 1208
Chicago, Illinois 60602

(312) 701·0079
(Fax) (312) 332·5883 April 26, 1996

Mr. William F. Caton
Acting Secretary
Federal Communications Commission

p,E.CE.\\fE.0
,~~R '2. 6\qq6_

2000 M Street, NW ~\r'
W bin D C 20006 'S Ct'\1S1:\5w

.;as gton, . . ~,~'nl\('l.'n~R ~.
~Oa'..Q..CO!.. ·&'·Of b~CRl1;...q:1

Re: Applications ofTelQuest Ventures, L.L.e. for authority to eWJ~lish earth stationsfor
operation with Canadian DBS satellites, File Nos. 758-DSE-PIL-96 and 759-DSE-L-96

Dear Mr. Caton:

I am writing in support ofan application by Te1Quest Ventures. L.L.C. to provide satellite video
programming services to small business competitors in the cable marketplace. Allowing a
company like TelQuest to enter the market benefits small business owner like myselfand follows
the competitive mandate set out by the Telecommunications Act of 1996.

Last summer, nearly 2,000 smaIl business owners including myselfmet at the White House to
highlight the key issues for small businesses. One ofour top priorities was communications

. reforms that increased competition. Now that reform legislation bas passed. I am encouraged to
see companies like TelQuest entering markets and providing additional competition.

TelQuest's entrance into the market is a double win for smaIl businesses. First. I always cheer
when an entrepreneurial venture challenges the dominance oflarger companies. TelQuest's
attempt to enter the market is a strong indication that the satellite TV market isn't for established
named only.

Second, and equally important. TelQuest's business model allows smaller, independent service
providers to thrive in a competitive environment without becoming an affiliate ofa large cable
company. Independent providers need access to digital, national programming in order to match
larger companies in channel capacity and price, without giving up their unique local programming.

Satellite television programming is a market with tremendous potential for small business.
Approving TelQuest's application means more opportunities for smaIl and growing businesses in
this critical field.

Sincerely,

JunC{ ~(d-
Stella Black
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'APR 261996
Mr. William F. Caton
Acting Secretary
Federal Communications Commission
2000 M Street, NW
Washington, DC 20006

Re: Applications of TelQuest Ventures, L.L.D. for authority to establish earth
stations for operation with Candaian DBS satellites, File Nos. 758-DSE-P/L-96 and
759-DSE-L-96.

Dear Mr. Caton:

This letter is in support of an application by TelQuest Ventures, L.L.D. to provide
satellite video programming services to small business competitors in the cable
marketplace. Allowing TelQuest to enter the market benefits small business owners
like myself and follows the competitive mandate set out by the Telecommunications
Act of 1996.

Last summer, nearly 2.000 small business owners including myself met at the White
House to highlight the key issues for small business. One of our top priorities was

.communications reforms that increased competition. Now that reform legislation has
passed. it is encouraging to see companies such as TelQuest entering markets and
providing additional competition.

Their attempt to enter the market is a strong indication that the satellite TV market
isn't for established names only and their business model allows smaller, independent
service providers to thrive in a competitive environment without becoming an affiliate
of a larger cable company.

There is a tremendous potential for small business in satellite television
programming. Approving their appJicaiton means more opportunities for small and
growing businesses in this critical field.

Sincerely.

AGENDADYN

Ja t Harris-Lange,
President

Meeting, Event &: Association Management Specialists Boardroom to Ballroom

1001 W. Jasmine Drive, Suite G • Lake Park, Florida 33403 USA • Phone 4071848·5066 • Fax 4071881·7364



Mr. William F. Caton
Acting Secretary
Federal Communications Commission
2000 M Street, NW
Washington, D.C. 20006

Dear Mr. Caton:

Re: Applications of TelQuest Ventures, L.L.e. for authority to establish earth
slJltions for operation with Canadian DBS satellites, File Nos. 758-DSE-PIL-96 and
759-DSE-L-96

I am writing today on behalf of TelQuest, a energetic, start-up telecommunications
firm that typifies the American entrepreneurial spirit. Unfortunately, this
remarkable young company has run up against a typical obstacle - opposition from
a monolithic, long established cable corporation and future competitor.

TelQuest has applied to the FCC for a uplink license for its earth stations. That
license will enable TelQuest to provide competitive Direct Broadcast Satellite
service and programming, lowering the threshold for market entry by smaller,

; independent companies. The start-up costs to these firms would be modest and in
return they'd receive a broad array of high quality programming. In other words,
TelQuest would be the little guys compete.

Which is why the big guys are opposing the TelQuest license so aggressively.

As a small business owner myself, I sympathize with the expensive David and
Goliath battle TelQuest is being forced for fight. And I recognize how unnecessary
that fight is. TelQuest is a good company with a worthy product, a product that
would benefit both consumers and the U.S. economy. Depriving the fum of a
license benefits no one but the cable giants.

Most of the great communications inventions of our time were created in the
garages and workshops of bright, young entrepreneurs. I urge you to give TelQuest
a fighting chance to join ranks by approving their application for a license.

Sincerely,

~I//~
Carol H. Johnson, Pres.

3380 Monroe Avenue, Suite 10SIRochester, N.Y. 14618 (716) 381-8750
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on Small Business, I
of America's small
One of the highest

in the communications

Delivered by hand

Hr. William F. Caton
Acting Secretary
Federal Communications Commission
2000 M Street, NW
Washington, DC 20006

Dear Mr. Caton:

Re: Applications of TelQuest Ventures, L.L.C. for authority to
establish earth stations for operation with Canadian DBS
satellites, File Nos. 758-DSE-P/L-96 and 759-DSE-L-96

As a member of the White House Conference
helped define the goals and priorities
businesses at last summer's conference.
priorities we set was increased competition
industry.

The first major step toward meeting that priority was the passage
of the Telecommunications Act of 1995, a piece of legislation the
Conference strongly supported. The next step is seeing the intent
of the legislation through and giving more companies a chance to
compete in the communications industry.

I believe that TelQuest, as an entrepreneurial venture, will help
level the playing field for smaller service providers. This kind
of competition is exactly what the Act was intended to promote and
precisely the sort of initiative the Conference hoped for when it
endorsed passage of the legislation.

With TelQuest in the market, smaller companies will be able to
offer the same services as the large cable companies-- and at
competitive prices. Independent cable companies will have access
to affordable national programming without folding into one of the
large cable conglomerates.

I support TelQuest's application with the FCC and hope that more
companies will follow TelQuest's lead in developinqbusiness models
that allow for more participation by small businesses.

Sincerely,

9ftf£o/-~1uu
Kathy Donoghue 27
General Partner

707 Cayuga Creek Road A. Buffalo. New York 14227... (716) 893-9905 A. Fax (i16) 893-0844
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April 24, 1996

Delivered by Hand

Mr. William F. Caton
Acting Sccretaly
Federal Communications Commission
2000 M Street, NW
Washington, D.C. 20006

Dear Mr. Caton:

APR 26 1996

Re: Applications olTelQuest Ventures, LLC.for authority to establish earth stations for operation
with Canadian DBSsatelires, File Nos. 758-DSE-PIL-96 and 759-DSE-L-96

As a member ofthe White House Conference on Small Business, I helped define the goals and priorities
of America~s small businesses at last summer's conference. One of the highest priorities we set was
increased competition in the communications industJy.

The first major step toward meeting that priority'was the passage of the Telecommunications Act of
1995, a piece of legislation the Conference strongly supported. The next step is seeing the intent of the
legislation through and giving more companies a chance to compete in the communications industry.

I believe that TelQuest, as an entrepreneurial venture, "ill help level the playing field {or smaller service
providers. This kind ofcompetition is exactly what the Act was intended to promote and precisely the
sort ofinitiative the Conference hoped for when it endorsed passage ofthe legislation.

The entrance ofcompanies like Tel Quest into the video programming market will help ensure that small
businesses are able to compete effectively. With TelQuest in the market, smaller companies 'will be able
to offer the same services as the large cable companies - and at competitive prices. Independent cable
companies will have access to affordable national progranuning \\ithout folding into one of the large
cable conglomerates.

Keeping small businesses competitive in the market has benefits for the conswner as well. More
competition means consumers have more choices, forcing prices down.

I support Te1Quest's application with the FCC and hope that more companies will follow TelQuest~s

lead in developing business models that allow for more partieipatioo by smal1 businesses:

Whitney Johns

NationsBank Plaza. Suite 2Cl25
-1H l'nion Street
Nash'·i1Ie. Tennesset 3i2IQ
fax615-25HB56 Phone 615-2SH11'1
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Deliyered by hand

April 26, 1996
SUITE 400
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WASHINGTON, D.C. 20006
202/467-0842
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Re: Applications ofTelQuest Ventures, L.L. C. for QJJthonty to establlSh earth StatlOns for .
operation with Canadian DBS satellites, File Nos. 758-DSE-PIL-96 and 759-DSE-L-96

Mr. William F. Caton
Acting Secretary
Federal CommlAnications Commission
2000 M Street, N.W.
Washington, D.C. 20006

Dear Mr. Caton:

As a member of the White House Conference on Small Business, I helped define the goals and
priorities of America's small businesses at last summer's conference. One of the highest
priorities we set was increased competition in the communications industry.

The first major step toward meeting that priority was the passage of the Telecommunications Act
of 1995, a piece of legislation the Conference strongly supported. The next step is seeing the
intent of the legislation through and giving more companies a chance to compete in the
communications industry.

Jbelieve that TelQuest, as an entrepreneurial venture, wiJI help level the playing field for smaller
service providers. This kind of competition is exactly what the Act was intended to promote and
precisely the sort of initiative the Conference hoped for when it endorsed passage of the
legislation.

The entrance of companies like TelQuest into the video programming market will help ensure
small businesses are able to compete effectively. With TelQuest in the market, smaller
companies will be able to offer the same services as the large cable companies-and at
competitive prices. Independent cable companies will have access to affordable national
programing without folding into one of the large cable conglomerates.

Keeping small businesses competitive in the market has benefits for consumers as well. More
competition means consumers have more choices, forcing prices down.

I support TelQuest's application with the FCC and hope that more companies will follow Tel­
Quest's lead in developing business models that allow for more participation by small business.

~~~
Barbara Davis Solomon
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Wireless Cable Association International, Inc.

1140 Connecticut Avenue, NW, Suite 810 Washington, DC 20036
202.452.7823 Telephone 202.452.0041 f:ax

web site:!lwww.wireJesscablc:om

8tMITIAlmm. Pl'eSidlYlt
@mail: WWW.J)I.esident4PWftlessc:;bl.ccm

-'
July 29, 1996 .

Mr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, NW
Suite 200
WashinltOn, D.C., 20554

Re: Response to Notice of Inquiry "FCC Seeks Small Business Input"
GN Docket No. 95-113

REceIVED

JUl301996:

Dear Mr. CaEon;

On behalf of the Wireless Cable Association International ("WCA"), I'd like to have the opportUnity to
provide comments in response to the Commission notice soliciting small business input on obstacles
faced by small businesses in the telecommunications industry.

In face, I'd also like to express my strong disappointment about a panicular decision made last week
.. by the Pederal Communications Commission to deny TelQuest a license to offer consumers another

choice of direct broadcast satellite (DBS) service. From the perspective of the wireless cable industry,
it appears that TelQuest's application became entangled with trade issues between the Canadian and
U.S. governments. which are largely irrelevant to TelQuest. We have been following this issue closely
and in fact submitted a previous letter to the Commission, which was dated April 25. 1996, in support
of TelQuest's application.

As you know, the WCA is the trade organization of the wireless cable industry. We represent small
wireless cable providers who do not have the resources or deep pockets that the large incumbent cable
operuor1 have. TelQuesl wouJd prOVide digitized national programming to wireless cable operators
and other small, competitive multichannel vicleo programming distributors (MVPDs), This digital
satellite feed would allow our members to remain competitive while avoiding the enormous capital
investment that would otherwise be necessary for digital compression equipment at each system
headend.

Wireless cable operators have invested millions of dollars in spectrum auctions. Given the FCC's
recenE mlinl allowin, wireless cable operators to convert to digital technology, the wireless cable
industry is ealer co move forward. Tc1Quest's promise to provide digital programming [0 wireless
cable beadends will facilitate the conversions of wireJess systems to digitaJ and help promote growm
in our industry. ".
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Further, granting TelQuest's application would advance the Commission's statutory mandate in
section 309(j) of the Telecommunications Act of 1996 to foster small business participation in the
communications industry. The vast majority of wireless cable compaI'Jies are just that - small,
entrepreneurial organizations •• and exactly the kind of businesses Congress intended to foster,

Finally, wireless cable is the best positioned of any medium to serve as viable competition to
franchised cable systems in the MVPD marketplace. as well as an important option for consumers not
passed by cable. Wireless cable also has the potential to become a serious competitor to Direct To
Home (DTH) DBS service because of its ability to provide local programming as p~ of its service.

Granting TelQuest's application would benefic the wireless cable industry and increase cam,Pecicion in
the: multichannel video marketplace. The WCA encourages the Commission to act ex~ditlously to
ensure that small business has a place on the communications industry playing field and to
separate the merits of TelQuest's application from intemlltimra:r trade issues.

Sincerely,

1.,"cJ.ruJ aJr~
Richard Alston
President

cc: Donald Oips
Jared Abbn12;,,;ese

".
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~. William F. Caton. L :;

Actinit Secretary .
Federal ComUlunications CommiWQJ1
1919 M Street, N.W. '
W~shiniOOn. D.C.~OO06

GN Docket No. 96-113

Dear Mr. Caton:

No. 8819 P. V9

~ wireless.cableop~tor8, W'''9W4 1ilce~ take this opportunity W,~~enton
some of the obstacles'smell ~UfilJo,teS'face'in~"te1ecommunications'indU8try~­
Wireless c;~ble oper.tofs hav~ 8pe.~~ '~lS mi~11qn,9n ~\lCtiq~ fors~~~tr1l-~. Uavlng
made that mvestment. we are monK hurdles common to many small busmesses:
insufficient capital reserves and little 'grace period before wemuet'recoup our
investments.

Because of these constraints, time can be our l;Ug~5t enemy. In 9rderto effectively
compete, we muet offer at least as many channele as wireline cable. and DBS
services. Tbecw:rent:channel ca;P~travailal;>le to wireless cable, however, is
ineufficient. To level the playj.n: ti,eld, wireless cable needs to digitize and compress
the signal, thereby increasing our' channel capacity by a factor of seven.

But the hardware to diaitize and compress is costly·· S85.000per channel, per
headend. That's a $2 to $10 million expense for small business that has already
made a substantial investment in spectrum.

I

One small business, TelQuest Ventures, has found a solution. They have filed with
the FCC to provide a DBSservice that would allow wireless cable operators to
receive digitized, compressed signals from onesolU'ce, greatly reducing their costs.

Not surprisingly, the large incumbent providers are trying to snuff out TelQuest's
proposal in order to pre~rve their profits. They have6uccessfully stalled
TelQuest's application and raised trade iseueethat are irrelev~tto the service the
company wants to provide. . .

i
< .1 'Rprpivpd'Timp .1ll1'74 ~:45PM Pr i nt Time Jul. 24.' 5:48PM
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We .imply ca~not affor4 to w~t f9r t~ new6e~~ !9ngerT. W~~$ ~QJe
represents an' inn9vative. technology th~t wW ~etease compe~~o,n~~~ pf!er mQre .
choice.to'conJSumen! It ia q.iaap~ntipi ;\1",t;)le fCC would.1wl4·up'a;"ervice·~h~t
has the'potential tQ reinvigorate the wireleH ~ble industry, esr.ecially ~ver iss~es
that'"J:e not relate4'to thecompauts buainessplan." • ." t.· .".

. .
Approving TelQuest'&8.pplication is one concrete way the FCC can lower the
barriers confr()D~small businesses in telecommunications. We urge the
Commission to act. i

Robert L Schmidt'
Interration Communications
International. Inc.

>-

William R. Jenkins • .
President
Diiital and Wireless Television, L.L.C.

-.

-Ri-°ch-ll.r~-d-J-.-~-·-·Q-,:-··-M~--r..-...0
Golden Bear
Commmunications, Inc.

i, I"
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WIRELESS CABLE ASSOCIATION INTERNATIONAL, INC.
1140 Connecticut Avenue. NW • Suite 810 -washIngton, DC 20036 •
(202) 452·7823 * Fax (202) 452.0041 t

April 25. 1996

Hand Delivery
Mr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, N.W.
Washington. D.C. 20554

Re: Applications ofTelQuest Ventu~, LtC, for Authority to
Establish Earth Stations for Operation with a Canadian
DBS Satellite. File Nos. 7S8.DSE-Me96 and 759-PSE-k96

Dear Mr. Caton:

By this letter. the Wireless Cable Association International. Inc. ("WCA") wishes to
express its strong support of the abovercfezenced applications by TelQucst Ventures, LLC
("TelQuest") to establish a digital DBS service using a Canadian satellite.

The WCA is the trade organization of the wireless cable indUstry. Wireless cable operators
arc multichannel video programming disUibulOrs ("MVPDs") using 2 GHz terrestrial microwave
faci1itie.~ to serve subscIibers. W'U"clcss cable holds the most promise or any other medium to
bceome a viabl1:eompetitor to franchisedcable systems in the MVPDmar.ketplace. as well as an
important option for consumers not passed by cable. Wireless cable also has the potential to
become a serious competitor to DTIi PBS service because of irs ability to provide local
programming as part of its service.

Favorable FCC action on TelQuest's application is important to WCA because of the
benefits that would flow to wheless cable operators. TelQuest proposes to make its digital
satellite feed available to wireless cable operators and other small. competitive MVPDs. Due to
limited channel capacity (only 12 full-time and 20 part-time channels are allocated for wireless
cable use), wireless cable operators can only compete effectively with other MVPDs through the
usc of di~talcompression.. A digital. satellite feed will aUow wire1c.~ cable operators to remain
competitive while avoiding the enormous capital investment that would otherwise be necessary
for digital compression equipment at each system headend.

Grant ofTelQuest's application would further serve the public interestby adV'dIlcing the
Commission'~ ~tatutory ma;1date to foster small business participation in the communications
industry. Section 309(j) requires the FCC to "diseminat[e]licenses among a wide variety of
spplicants. including .mWl businesses." The vast majority ofwireless cable companies are smail.
entrepreneurial organizations - exactly the kind ofbusinesses Congress intended to encourage
with Section 309(j) of the Communications Act.

TelQllesr would also provide local wireless cable operators with access to interactive
teChnology and other services that are otherwise out of their leach. TclQuest recently acquired



Digital Broadband Applications Corp. (UDBAC'). which developed the only switched digital video
William F. Caton
April 25. 1996
Page 2 of2

network in the US today. DBAC provides the first MPEG-2 digital integration facilil)' and
develops subscriber management and.rclated software. All these services will further enable
wireless cable operators to compete in an increasinglycompetitivc J:llaJi:etpIace.

In additiolly TelQu.est's services would help wireless cable operators realize full value for the
substantial sums they contributed to tbe U.S. Treasury in the recently-conc!uded Multipoint
Distribution service ("MoDS" auction. These frequencies are only valuable as part of an
economically viable service.. The digital C&lpability and ouumg-edge interactivity that Tc:lQucst
offeIS are crucial to ensuring the competitiveness of the wireless cable industry.

TelQuest's application would benefit the wireless cable industry and competition in the
multichannel video marketplace generally. The WCA urges the Commission to act expeditiously
and favorably on the above-refe:ended applicaji'~

cc; Larry A. Blosser
ThomasTycz
Joslyn Read
Troy Tanner
Suzanne Hutchings
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